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An
Ad Team
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Meet the Team
Candlelight Communications
Johnson & Wales University
Account Planners
Paul Liotta
Elaina Milici

Research & Media
Miranda Bassage
Corey Bettencourt
Amy DeMello
Bridget Galiger
Sam Glassoff
Joshua Hensel
Alexandra O’Neil
Max Zaklow-Leepson

Art Directors

2013 District 1 Competiton | JWU Ad Team takes 1st third year in a row
Ad Team Champions Head to Nationals
Fresh off their first place regional victory, Ad Team students from Johnson &
Wales University are heading to Nationals.
There, they’ll compete against some of the top
advertising programs nationwide in America’s
premier college-level advertising competition.

Beating the Competition
Our students placed first at the district level of
the National Student Advertising Competition,
held at Simmons College in Boston on April 27.
The Ad Team faced stiff competition from
Massachusetts, Connecticut, Vermont, New
Hampshire, Maine and Rhode Island, including
Emerson, Quinnipiac and Boston University.
But account executives from advertising agencies representing Glidden, the competition’s
sponsor, and a panel of advertising professionals selected JWU’s campaign as the winner.

Competing at Nationals
This is the fifth time in just 8 years that our
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team has advanced to the American Advertising Federation (AAF) National Conference.
Next, they’ll head to Phoenix to showcase their advertising expertise against 19 other district winners,
representing the best of the over 150 colleges.

Designing Professional Ads, Prepping
for a Career
The NSAC win is a big victory for our students:
the competition has helped over 150,000 advertising professionals launch their careers.
If you’re a Strategic Advertising, Creative Advertising or Graphic Design major, JWU’s
Ad Team gives you work experience creating real ad campaigns before you graduate.
And it prepares you for work at an agency.
“I’d recommend the Ad Team to any students
who want to better their portfolio,” says alumnus Evan Dunn ’10. Evan was heavily involved
with our Ad Team—now he’s a copywriter at
Arnold, Boston, one of the world’s most prestigious firms. “It worked for me,” he says.

Bryan Chen
Doug Cuddeback
Sarah Lister
Christian Maxwell
Ryan McCabe
Conor Mitchell
Grace Peterson
Tricia Springfield

Copywriters

Albero Berul
Jessica Fleming
Steph Piperis
Anna Steel
Leanna Stein
Emmie Strommen
Wesley Sweeney
Lauren Turner
Katherine Vreeland

Promotions

Gianna Joseph
Lydia Therrien

Advisors

Oscar Chilabato
Christine Ure

How the NSAC Works

A

nnually a corporate sponsor provides a case study outlining the history of its product and current advertising
situation. The case study reflects a real world situation
to challenge students’ critical thinking abilities and creativity. Students must research the product and its competition,
identify potential problems and develop an integrated communications campaign for the client. Each student team then
“pitches” its campaign to a panel of judges.

Clients of NSAC
2013
2012

The Structure of the
NSAC Competition
The AAF is divided into 15 districts, each containing one to five states. Each district holds a competition in April. The winning team in each district and one
wild card team then advances to compete on the national level at the AAF National Conference in June.
Judging is conducted by professionals in the communications industry. Judges at the national level are selected from the client and their advertising agencies. Year
after year, some districts will have as many as 22 teams
competing. More than 150 colleges and universities take
on the NSAC challenge each year on a national level.
The competition is governed by the AAF Education Services department and the AAF Academic Division,
a group of advertising educators and practitioners from
across the country, who oversee the policies and procedures of the competitions. These members ensure that
there is a level playing field and that the competition demonstratesthe highest academic and professional standards.
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I WANT YOU
FOR AD TEAM

Interested in advertising but don’t know how to get started? Are you creative or have a
strategy side? Then don’t miss your opportunity to be apart of a nationally ranked team.
The Johnson & Wales AD Team wants you! For more information visit Xavier Academic
room 402 at the beginning of the academic school year.
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2011

2012

2013

jcpenney

Nissan North America

Glidden

District 1 - 1st Place

District 1 - 1st Place

District 1 - 1st Place

Nationals - 3rd Place

Nationals - 3rd Place/Best
Plansbook

Nationals - TBD
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Alumni
Who:

Jessica Whittaker ‘12

AD Team Reflections:
Being on the JWU Ad Team brought me some of the best experiences of
my life, a ton of portfolio work, and some valuable lessons on the subject
of sleep deprivation. When I was on the team, I knew that I was getting
a unique and important educational experience. BUT I guess I underestimated just how valuable it would prove to be down the line. Once
I graduated and moved into the real world, I quickly started to realize
how prepared I was for the position I was in as a copywriter at an agency in Boston. I felt extremely comfortable with the job I was doing and
I was confident that I was doing it well. I started talking to other recent
graduates about their experiences in college and it once again became
clear that the experiences that I had were unique to anything that other
colleges were doing. I really can’t say enough about how prepared and
confident I feel at work because of the years I spent on the team. And
don’t even get me started on Professor Chil & Professor Ure – I have a
picture of them hanging in my cube.

Reflecting back on my time at Johnson & Wales, I could not imagine getting to where I am today without the Ad Team. From learning how to
break down a real client’s business problems, to forming fully integrated marketing campaigns to solve them and learning how to work with a
group of talented but diverse students, Ad Team was the most important
part of my education at JWU. Today, I use the skills that I learned through
Ad Team daily such as breaking down media costs, developing insights
and working with the different teams at the agency. It is always my recommendation to any incoming student to start Ad Team as soon as they
can in order to develop as best they can in school and that will not be
changing any time soon.

Career:
Associate Copywriter
Digitas - Boston

Analyst
Hill Holliday - Boston

Ryan Healey ‘12

Rob Erskine ‘12
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I had the pleasure of being on the Johnson & Wales Advertising team for
3 years. I started on the State Farm case in 2010 as a graphic designer,
the following year for JC Penney I was co-art director, and my final year I
was creative director for Nissan. I actually never took a class in advertising, but that didn’t stop me from learning the trade. I met some of my best
friends (two of which are my current roommates) from ad team, where we
worked our butts off and spent night after night pushing the boundaries
on what the team did the year before. It landed me my current job, which
my employer initially said I wasn’t qualified enough; but they changed
their mind after we won districts for the second year in a row. At nationals,
when we won the Best Plans Book award, my eyes teared up, and when
we won third place overall, I felt this insane amount of pride for my team,
that I honestly never think I’ll be able to feel that again.

Creative Technologist
Hill Holliday - Boston

Sir Speedy
Providence

-Printing and Marketing Services-

Hand Delivered by Sir Speedy Himself!

Sir Speedy Contact

Information

One Charles Street
Providence, RI 02904
(across from Delta Dental)
Phone: 401-351-7400
Fax: 401-272-9780
Email: info@sirspeedysolutions.com
www.sirspeedysolutions.com
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By: Paul J. Liotta

